
WHO THEY ARE
Our core audience includes 55,000+ opt‑in,  
engaged consumers who love:

	� Crafting cocktails at home
	� Pairing spirits with meals
	� Entertaining friends and family
	� Discovering and sharing new alcohol brands

Plus 80,000 more via bonus distribution through top 
retailers, wholesalers, and industry partners.

TOTAL REACH: 135,000+ highly engaged,  
brand‑curious consumers

WHY THEY MATTER
They’re not casual drinkers—they’re the tastemakers:

WHAT THEY 
ARE BUYING

	� Spirits (RTDs, vodka, whiskey, tequila, liqueurs, wine, beer)
	� Glassware & bar tools
	� Mixers & garnishes
	� Apparel, gifts, and subscription boxes
	� Entertaining gear: trays, napkins, serveware
	� New experiences (classes, tasting events, brand collabs)

WHERE YOU 
REACH THEM

	� Cheers@Home Digital Magazine Website and  
sponsored eblasts

	� Partner retailer networks (80K+ reach)
	� Social & digital extensions
	� Exclusive brand collaborations

LET’S BUILD 
YOUR PROGRAM
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Let’s connect your brand with 
135,000+ home bartenders, cocktail 
enthusiasts, and brand influencers.

A DIRECT LINE TO THE CONSUMERS WHO MIX, SIP, AND SHARE.


